
 

 

 “Hima Chat” provided by ALTR THINK 

introduces an advertisement-hiding service  

Also achieved 550 thousand downloads and 500 million messages! 

 

IGNIS LTD. 

 

Tokyo Japan -August 3, 2015- IGNIS Ltd. hereby announces that its consolidated 

subsidiary ALTR THINK Inc. providing the SNS “Hima Chat” (hima means you’re 

bored) has started to introduce a service to hide advertisements in the app with an 

additional fee. “Hima Chat” is an anonymous SNS, and is the world’s first service 

which matches people who have free time (or who are simply bored). ALTR THINK 

has also added a service where one can save their chat history without limitation. 

ALTR THINK has been providing these services on a test basis for some users, and 

recognizing they were useful functions that should be used by many, decided to 

expand the service to all users.  

 

 



 

“Hima Chat” is an SNS app you could use anonymously. The app was initially 

released as “Hima Switch” in April 2014, renewed and released as “Hima Chat” in 

December 2014. The idea that one can communicate easily when they have free 

time (or when they are simply bored) has been received favorably by those in their 

teens and early 20s, leading to an accumulated 550 thousand downloads to date. 

Also, the app pays close attention to providing an environment where users can feel 

safe to enjoy chatting, such as providing a structure of complete anonymity and 

allowing for a quick response speed for chatting. As of end July 2015, MAU*1

（Monthly Active Users）have reached about 300 thousand, of which approximately 

60% are female users, establishing this app as a unique service in its genre. The 

total cumulative number of messages exchanged in this app（ the number of 

information sent, including messages, ”Domo*2”, and sending of game apps）has 

exceeded 500 million*3. And as the SNS community continues to grow, ALTR THINK 

has added these new functions in order to improve the usability of the app.  

 

*1 “MAU（Monthly Active Users）” is the number of users who used the app at least once, 

within a one month period  

*2 “Domo” is a button you could push within the “Hima Chat” app to exchange your “hi”s. 

*3 The number of cumulative messages as of end November 2014 was approximately 

15 million.  

 

While the advertisements which appear within the app is an important source of 

revenue to continue the operation of the services, for those who wanted to purely 

enjoy chatting, the ads were just “noise”. In order to respond to this important issue, 

in “Hima Chat”, ALTR THINK introduced a function where the users themselves could 

choose to hide all ads with an added fee of 480 yen (charged within the app). With 

this added fee, the users will also be able to save their past chat history without 

restriction, another service which was also largely requested by users. 

 

ALTR THINK intends to enrich functions of “Hima Chat” in order to enhance user 

experience, and continue to make efforts to reach 1 billion of accumulated messages 

by April 2016. 

 

  



 

■Outline of “Hima Chat” 

 

 

Name of App：“Hima Chat” (“Hima” means you’re 

bored) 

 

Provided by: ALTR THINK, Inc. 

 

Started from：December 2nd, 2014 

OS Android™ Version 4.0 or later 

iOS 7.0 or later 

Price  Download is free (in-app purchase) 

Download iOS version 

https://itunes.apple.com/jp/app/xiasuitchi/id68481176

4?mt=8 

Android version 

https://play.google.com/store/apps/details?id=com.alt

rthink.himachat&hl=ja 

 

About IGNIS 

IGNIS is a leading smartphone application company that is involved in planning, 

development, operation and sales of products. IGNIS’s company philosophy is “Until 

we impact the world, we won't be satisfied.” Since its establishment in May 2010, 

IGNIS has launched a wide range of smartphone applications, including those for 

utility tools, entertainment, games and more. These applications have resulted in 

an accumulated 80million downloads as of end March 2015. IGNIS has succeeded 

in producing a number of smash hit applications which have reached more than 1 

million downloads to date, showing IGNIS’s ability to precisely respond to a wide 

range of needs from smartphone users. Through challenging and developing new 

genres, IGNIS aims to create internet services establishing “new standards” over 

and over again. 

 

 

Public Relations, IGNIS LTD. 

E-mail：pr@1923.co.jp 
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